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OUR BUSINESS PLAN
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WHO WE ARE

Launched in early 2016,Az-ZAD Limited For Foodstuff General
Trading Company (Az-ZAD Limited) earned for itself an enviable
position in the Kuwait market within a short span of time.We
are confident of establishing new milestones of success in the
modern emerging market of Kuwait.

It has been proficient in marketing high quality consumer
products. Az-ZAD Limited is the sole distributors for the
‘high-on-demand’ cheeses from the Derry Arab Diary, Egypt.
Again, It is the exclusive agent in Kuwait for the new top notch
emerging Basmati Rice Dee Dee, UAE (a Shepherd Platinum
Sponsor for the Global Gulfood Dubai Exhibition in & 2016
2017). We are marketing a host of consumer products like
various food grains, cheeses, sun flower oils, olive oils, sugar
Sflour, and fruits. The list is endlessly an ‘add on, season after
season.
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OUR MISSION

Through our insatiable quest for excellence and unflinching
commitment to ensure utmost satisfaction to our customers we
will continue to maintain high quality food products at reasonble
prices.We prioritize customer satisfaction in all deals.
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OUR VISION

Az-ZAD Limited aspire to be the best ‘supply and distribution
chain’ in all consumer foods in both private and public sectors
over the next five years.With this end in view, our expert team
will endeavour to promote premium brands from the international
market.
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CORE VALUES

% Trust:lt is very important in our customer relationship. Az-ZAD
Limited always insists upon uncompromising quality for the
products we market.

% Dedication:Az-ZAD Limited takes pride in all our endeavours so
as to produce outstanding results.

% Innovation: Progress is always correlated to innovation. We at
Az-ZAD Limited are exploring perennially for new and better ways
to bring out the best for customer needs.

% Co operation: Az-ZAD Limited foster mutual understanding
between the management and staff, in exchanging knowledge and
skills to create an atmosphere for better and efficacious customer
service.

% Flexibility: Az-ZAD Limited strictly adhere to principles but are
generously viable towards customer interests.

% Respect: Az-ZAD Limited shall always strive to gain respect by
our commitment to integrity and justice in all our relationships.
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OUR TEAM

Az-ZAD Limited is proud of its staff who foster sound customer
relations. The management approach in this regard is exclusively in
their favour to facilitate strong and healthy build up of customer
base.They turn the wheel of prosperity.
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OUR OBJECTIVES

Since Az-ZAD Limited deals in consumer food products for daily
need, we insist on quality and standard. Our main objective is
utmost satisfaction to our valuable consumers and hence, there’s
no compromise on the genuineness of all the products we
market on a ‘day-to-day’ basis. So Az-ZAD Limited maintain the
best ‘supply and distribution chain’ in the market in and outside
Kuwait.
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FUTURE PERSPECTIVE

Incredible is the speed at which life churns. Needs also vary and
shift in a flash.We ought to speed up as well, not only to catch up
the momentum but to anticipate and create as well. So we are
always warming up to keep pace with the shifting exigencies of
time.
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CONTACT US i Juail
Az-Zad Limited Foodstuff General Trading Co. LLC ASINAT o gold dolal) Byt Bagusmll S 5I1 AS i
Kuwait City- Mirgab - Block | - Abdallah Al Mubarak st. - Building - Ll 4]_\\4_.,_:_ &)L,_’; -] dalas - ola - casdl
41 - Kuwait Intenational Bank Complex- Floor 9 - Office 6. b Se—9 93— u—yﬁ-*-” C“..}g-” sl _4]

Tel.+965 224 77 177 - 224 77 377 - Fax.+965 224 77 224
PO.BOX
13027 500l 3 — sLisall - 2694
castl gy

info@az-zad.net - www.az-zad.net
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